Abstract: "Practical Training of Industrial and Commercial Market Simulation", which is a large integrated practical training program for business management majors, can enable students to comprehensively practice classroom knowledge and master business and management skills required in market economy. This paper analyzes the influence of such practical training on teaching, and then puts forward several suggestions for teaching reform of business management majors in vocational colleges.
Overview of Practical Training of Industrial and Commercial Market
Simulation "Practical Training of Industrial and Commercial Market Simulation", a large integrated practical training program, is to establish a real market in colleges with all teachers and students as real customers and create a real market environment for students, so that students could fully practice classroom knowledge through establishment of various enterprises and operation of diverse commodities, strengthen their market economy consciousness, cultivate a sense of competition and ability of teamwork, entrepreneurship and employment, stimulate their learning enthusiasm, exercise operating skills in a real context, and lay a solid foundation for improving employment rate and optimizing jobs.
Simulated enterprises shall often be established in classes or small teams in such practical training activity, and simulated enterprise personnel shall apply comprehensively their theoretical knowledge of business management, compete for business in a virtual enterprise context, and complete the entire process of personnel appointment, market research, enterprise registration, booth bidding, fund raising, purchasing, booth planning, decoration, formulation of marketing plans, advertising, market opening, commodity operation, business management, financial accounting, delivery of taxes as required, summary and perfection etc.
This practical training really combines learning with practice, and achieves integration of teaching, learning and practice and between classrooms and training rooms. However, only by really entering the market, can students really feel market rules, understand market operation rules and train their ability to exploit the market.
Simulated business market allows students to learn relevant theoretical knowledge, enter and know about the market, operate independently, assume sole responsibility for profits and losses, and thus substantially improve their market competitiveness, operation and management ability, venture investment ability, organizational and planning ability, communication and coordination ability etc.
Students train their sense of competition, teamwork spirit and hardworking spirit
Competition is the core of market, but teamwork spirit is increasingly concerned by enterprises. Thus, students shall be trained to have teamwork spirit during school, so as to stand out from fierce talent competition. For college students who haven't entered the society, "Practical Training of Industrial and Commercial Market Simulation" is a test for their overall qualities, knowledge and competence, and especially an exercise for their organizational and planning 416 ability, sense of competition and teamwork spirit. Each team member shall do hard work including registration, organization of sources of goods, booth bidding and goods sales etc, which naturally train their abilities in competition, solidarity and cooperation, organization and planning, public relations and contact etc.
Students have a lot of hardships in practical training, train their hardworking spirit and deeply understand difficulty in making money, and thus such practical training is a very good physical and psychological exercise. Enterprises prefer students trained in this way as such students adapt more to requirements of enterprise jobs, get into jobs better and have better vocational location.
Inspiration of this practical training activity for teaching reform of business management majors in vocational colleges
Through analysis of results of practical training activity and follow-up visit of students who participate in such an activity, the author discovers some deficiencies in teaching of business management majors.
Deficiencies (1) Inadequate application of expertise
In investigation, the author finds an interesting phenomenon: "Practical Training of Industrial and Commercial Market Simulation" is originally a professional integrated training and requires a variety of knowledge, each link of scheme prepared by teachers is generally very standardized and each part of practical training shall be completed by actual enterprise operation and management means; however, in actual operation, students often feel very difficult to use knowledge they have learned. On the one hand, due to limitations of venue, fund and time etc, students have small activity scale in the simulated market, and daily teaching of specialized courses is often carried out in the context of large and medium-sized enterprises; on the other hand, daily teaching of specialized courses is mainly about theories, even if there is practical training, it is about a single item and is carried out in a closed environment, so that students don't know how to apply knowledge in a completely dynamic and open market.
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With an example of market research which is the most critical link of the activity, the author has an in-depth understanding of simulated enterprises, and finds that students generally have the following problems: 1) limitation of research samples, to save costs, students usually take convenient investigation, which means investigate in their classes or dormitory buildings and almost "investigate students they meet" without pertinence, as a result, the investigation results cannot fully reflect real demand of the entire campus market; 2) incomprehensive investigation content, students often ignore suppliers and competitors in market investigation, resulting in high purchasing costs and high similarity of products; and 3) unscientific analysis of investigation results, market research is mainly to offer suggestions for decision-making, while half of enterprises in practical training investigate just in form without effective analysis of investigation data, so that merchants are blindly optimistic about products to be sold. 
Inspiration for teaching reform of business management majors
With respect to the above deficiencies, the author puts forward the following suggestions and countermeasures:
(1) Enhance training of practical items in specialized course teaching Practical Training of Industrial and Commercial Market Simulation is a large integrated practical training, and students shall apply a considerable amount of expertise involving marketing, human resource management, logistics management, financial accounting and economics etc. In daily teaching, practical training of these disciplines is carried out item by item, and some disciplines even haven't practical teaching. It is recommended that vocational colleges shall strengthen practical teaching and carry out practical training for both a single course and all courses.
(2) Strengthen team training in teaching In this era of information, team becomes an increasingly important way of working along with rapid economic development. Vocational colleges mainly train applied talents, which means training students' expertise and ability to solve practical problems. Therefore, colleges shall strengthen team training for students 420 through collective activities, team competitions, and learning teams managed by students etc. The author has carried out attempts in teaching for many years, and divides students into several small teams in each semester of teaching, so that students complete learning, assignment and practical training in teams, which not only improves their enthusiasm, but also trains their teamwork ability. 
